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Share What You Know
Whom can you BELIEVE?
As soon as you wake up in the morning, you’re surrounded by people,
groups, and corporations trying to influence the way you think or
act. To persuade you to buy a brand of shoes, a company runs an ad
showing a great athlete wearing the same pair as he sinks a jump
shot. To encourage you to sell T-shirts for a fundraiser, the class
president starts the morning announcements by offering a prize to
the student who sells the most. Meanwhile, a friend begs you to
work with her instead of with your usual partner. How can you be
sure you’re doing what’s best for you?
ACTIVITY Think about a time when an advertisement persuaded
you to buy a product. What influenced your decision to believe that
company’s claims? Consider the following questions:
• Were you familiar with that company’s products?
• What did the advertisement tell you that you did not hear from
competing companies’ ads?
• Did the company use statistics, celebrity endorsements, or other
persuasive techniques to convince you to buy its product?

Find It
Online!
Go to thinkcentral.com
for the interactive
version of this unit.
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Included in this unit: TEKS 2A–B, 2E, 7, 9,
10B–C, 11, 11A–B, 13B–D, 14A–E, 18, 19C,
20B, 26A, 26C, 27, RC-8(A, E).

Preview Unit Goals
reading

writing and
grammar
listening and
speaking
vocabulary

academic
vocabulary
media and
viewing

•
•
•
•
•
•
•

Compare arguments in persuasive texts
Identify and analyze persuasive techniques
Analyze rhetoric and reasoning
Identify and analyze author’s purpose
Identify and analyze comparisons and contrasts
Analyze a speech
Evaluate argument

• Write a persuasive essay
• Use parallelism to link related ideas
• Use punctuation marks correctly
• Deliver a persuasive speech
• Use knowledge of word roots, base words, and affixes
to help determine word meaning
• Use antonyms as context clues to determine word meaning
• accurate
• convince

• bias
• logic

• contrast

• Analyze and evaluate an ad campaign
• Recognize persuasive techniques in media messages

dvd-rom

Believing the Buzz
Examine a movie trailer and posters from
the Star Wars series to explore how ad
campaigns hook you. Page 1000

Media
Study

Movie Ad Campaign
Movie Advertisements on

Media

Media Literacy: Persuasion in Ads
Smart dvd-rom

How do ads create
READING 13 Analyze how words,
images, graphics, and sounds work
together in various forms to impact
meaning. 13B Interpret how visual
and sound techniques influence
the message. 13C Evaluate various
techniques used to create a point
of view in media and the impact on
audience. 13D Assess the correct
level of formality and tone in
various digital media.

BUZZ?
Think about the last movie you just couldn’t wait to see. How did
you find out about it? Did you watch a preview that made it look
exciting? Maybe you saw ads while surfing the Internet or passed
billboards on the way to school. In this lesson, you’ll explore how
advertisers use these marketing techniques to build a sense of
anticipation for an upcoming movie release.

Background
Coming Soon . . . Movie studios know that sometimes a
commercial is not enough to persuade their target audience
to see an upcoming film. They use a series of different types of
ads to create excitement, so that not only will you run out to
see the movie; you’ll also tell your friends about it. In effect, you
become part of the studio’s ad campaign. This word of mouth
is powerful, as people are more likely to trust the opinion of
someone they know over the razzle-dazzle of a commercial.
A movie is said to have buzz around it when it gets people
excited enough to spread the word.
You’ll look at advertisements for the movie Star Wars:
Episode III—Revenge of the Sith to see how advertisers try
to create buzz.

An ad campaign is a series of advertisements for a single product or brand.
The ads appear over time and in several different forms. Movie studios use
carefully chosen visual and sound techniques in each ad to persuade their
target audience. The image you see in a print ad should evoke the movie’s
mood as much as the music that plays in a trailer. Here are some of the print,
trailer, and online advertisements that studios use.

features of an ad campaign
Trailers are movie ads that usually appear a few months
before the movie opens. They persuade viewers to
see the movie by showing the most exciting, funny, or
touching moments from the film.

Teaser Trailers are shorter, flashier trailers that come out
long before the movie is released. They’re designed to
make you curious.

Print Ads include billboards, posters, magazine ads, and
newspaper ads. Graphic artists and illustrators use
images in print ads to give you information and to affect
how you feel about a particular subject. For instance,
the image of Darth Vader shown here is large, dark, and
looming. Print ads can also persuade with a tagline, a
memorable phrase that sums up the movie.

Promotional Web Sites often include trailers, cast and
crew information, and games.

STRATEGIES FOR EVALUATING MOVIE ADS

Whether you’re looking at a print ad, a trailer, or a promotional Web site, think
about how the ad creates anticipation and excitement about the film.
• Determine the target audience. Think about who is most likely to see the
movie and consider how the ad is directed at that group. For example,
consider the tone and its level of formality. In your opinion, will an ad with
this tone succeed with its target audience?
• Consider the visual and sound techniques used. Think about why each image
or sound was chosen and the effect that each has on the viewer.
• Notice how the different ads work together to create an overall feeling about
the film. The early ads are usually designed to spark curiosity. The later ads
then build on that curiosity, providing more information about the film.
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unit 9

Reader’s
Workshop

Elements of Persuasive Text
Persuasive messages are everywhere—on buses, billboards, the Web, even cereal
boxes. Some tell you what to wear or buy. Others even tell you what to think. So,
how do you figure out which ones to believe? You begin by breaking these texts
down into their basic elements. Then you examine those elements closely.

Part 1: The Argument
Included in this workshop:
READING 11 Make inferences and
draw conclusions about persuasive
text. 11A Compare and contrast
persuasive texts that reached
different conclusions about the
same issue. 11B Analyze the use of
such rhetorical and logical fallacies
as false assumptions and incorrect
premises in persuasive texts.

The word argument doesn’t always refer to two people having a disagreement.
In formal speaking and writing, an argument is a claim supported by reasons
and evidence. Sound arguments appeal to logic, not to emotions. A strong
argument
• presents a claim, or the writer’s position on a problem or an issue. The claim
is often based on a premise, or general principle, that most readers would
readily agree is true. For example, “Most people want to make a difference” is
probably a valid premise.
• provides support, or the reasons and evidence that back up the claim.
Evidence can include facts, statistics, examples, and quotations from experts.
• anticipates objections that people with the opposing viewpoint might raise
and attempts to answer those objections with counterarguments.
Look closely at the elements of an argument in this poster.

1 Claim: The subtitle of the
poster implies its claim:
You want to make a
difference, so you should
volunteer.
2 Support 1: Giving a few
hours of your time will
build a stronger
community.
3 Support 2: Volunteering
will make you feel good
and become a better
person.
4 Notice that an opposing
viewpoint is addressed
and countered: No effort
is a wasted effort.

982

one person can
make a difference!
1

Want to make a difference? Volunteer!

2

Public service builds a stronger community.
Consider volunteering a couple of hours
each week—as a tutor, activities leader, or
coach—to help others.

3

Serving others will give you a sense of
self-satisfaction. You’ll also grow as an
individual. Come see what you can do.

4

Don’t let anyone convince you that one
person can’t make a difference. No effort
is a wasted effort!
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model: argument in text
The author of this essay makes a case against junk food by focusing on one
example. As you read this excerpt, try to identify the author’s claim. What
reasons and evidence does he provide as support for his position?

from

Why Can’t I Live on

French Fries?
Essay by Richard J. Roberts

5

10

15

20

25

So what’s so bad about stuffing yourself with nothing but French fries all
the time, anyway? Simple: Pretty soon you’ll be missing important nutrients.
Let’s start with vitamins. The body does not need much of them, but in most
cases, it cannot produce them. Potatoes contain mostly vitamin C and hardly
any other vitamin. No vitamin K, for example, which is needed to form a scab
when you’re bleeding so that the bleeding stops. And no vitamin A, needed for
the eyes to function properly. Not enough vitamin A, and you’ll see even less
well at night than everyone else. Over the long run, a lack of vitamin A can
even cause blindness. Many children in Africa suffer from it.
If you were to eat only French fries, your teeth would also slowly go bad
and your bones would become brittle. That’s because potatoes do not contain
enough calcium, and your bones need calcium throughout your life, not just
while you’re growing. Besides, all those mountains of fries would overload
you with sodium, because they’re often too salty, and salt contains sodium.
It’s important that your body maintain a good sodium balance, because
otherwise, it can’t regulate its body temperature very well, but too much
sodium causes high blood pressure in some people.
French fries also contain little protein. Proteins are critical. They are the
true bearers of life. The cells from which most living creatures are built consist
mostly of proteins. Without proteins, for example, you would not have any
muscles. . . .
We chemists and doctors still know far too little about nutrition and its
effects on health. This is why every person has to find out for him- or herself
what’s good for each. But one thing I can guarantee: You’ll get into trouble
if you always eat nothing but French fries. By the way, I myself would love
to wolf down French fries every day. But I, too, have to restrain myself and
should stick to the advice that I’ve given you here.

Close Read
1. Reread the title and
lines 1–2. What is the
author’s claim?

2. In the boxed lines, the
author explains that a
person needs vitamins
that are not found in
French fries. What
examples does he use to
support this reason?

3. In lines 10–21, the author
offers three other
reasons to support his
claim. Restate these
reasons in your own
words.
4. What does the author
do in the last paragraph
to strengthen his
argument?

reader’s workshop
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Part 2: Persuasive Techniques
An argument is the logical part of a persuasive text, but writers often use more
than logic to persuade. They also rely on persuasive techniques such as appeals
to people’s needs, values, and feelings. How many of the persuasive techniques
on the following chart have influenced you at one time or another?

persuasive techniques

examples

Bandwagon Appeal
Taps into people’s desire to belong

Millions of teens have made City Jeanz part
of their wardrobe. What are you waiting for?

Ethical Appeal
Tries to gain moral support for a claim by
linking the claim to a widely accepted value

If you believe that every child deserves a
good education, support the Great Minds
Organization.

Appeal to Fear
Makes people feel as if their safety, security,
or health is in danger

How clean are the hotel rooms you’re
staying in? You’ll be shocked by what our
documentary reveals.

Appeal to Pity
Taps into people’s compassion for others

For the cost of one cup of coffee a day, you
could save a life.

Loaded Terms

The alley next to the parking lot is dark and
dangerous. Vote to increase the number of
street lamps in our neighborhood. Residents
deserve to feel safe and protected.

Uses words with strongly positive or
negative connotations to stir people’s
emotions

To avoid being influenced by persuasive techniques, look for them. At the same
time, also watch out for rhetorical and logical fallacies.
A rhetorical fallacy is speech or writing that is false or misleading. For
example, it’s misleading to describe a corrupt politician as “just an average guy.”
A logical fallacy is an error in reasoning. “Either I watch TV, or I have nothing
to do” is an error in reasoning because it is based on the false assumption that
there are only two choices in a situation that really offers more options. Many
logical fallacies start with such false assumptions, or mistaken beliefs.
Finally, examine the premise—the general principle on which the writer’s
claim is based—to make sure it’s really true. An argument founded on an
incorrect premise is flawed from the start. Unfortunately, writers don’t always
state their premises. Can you spot the claim that is founded on an incorrect
premise?
Claim 1: If you don’t volunteer, you will never get into a good college.
Claim 2: If you don’t volunteer, you’ll miss out on a potentially great experience.
Claim 1 is based on the incorrect premise, which is that only people who
volunteer get into good colleges.
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Reader’s Workshop

model 1: persuasion in text
This article challenges the positive concept of competition. What
techniques does the author use to persuade you to adopt her position?

from

Against Competition
Newspaper article by Gayle Heaney

5

10

15

Our society uses sports metaphors for almost every aspect of life: Gear up,
go for the goal, score one for the team! But studies show that the competitive
spirit we admire can also have negative effects on a person—especially if the
pressure to compete is instilled at a young age.
Young children often place excessive value on how they perform and can
be emotionally devastated if they fail. Consider, for example, if a boy feels
pressured to succeed in a particular sport. If he is unable to improve his
skills, his self-esteem will disintegrate. If anyone criticizes his performance,
he magnifies the criticism and views himself as a failure in everything.
In adults, competition can cause a person’s stress levels to skyrocket.
High stress levels can have damaging and dangerous consequences because
they often lead to high blood pressure or to uncontrollable outbursts of
anger. Road rage is turning our nation’s highways into battlefields. Sports
events often turn into violent fistfights, either on the field or in the crowd.
Is this the kind of behavior we should be modeling for our children?

Close Read
1. Notice the highlighted
examples of loaded
language in the boxed
sentence. Find two
other examples of
loaded language.
2. Reread lines 10–15. To
which emotion is the
author appealing?

model 2: persuasion in advertising
Persuasion is a key factor in the advertisements you see on television, in
magazines, and on product packaging. What techniques do you notice in
this promotional poster?
Close Read

ANNUAL SPORTS CHALLENGE:
June 20–26
Do you have what it takes
to be a champion? Let us show you.
“i didn’t have the nerve to try out for the
soccer team last year. but the sports challenge
program helped me build my skills in a fun,
challenging environment. now i have the
confidence i need to compete—and succeed.”

1. This poster uses a
testimonial—the
persuasive technique of
relying on the backing
of a celebrity, an expert,
or a satisfied customer
to be convincing. Who
makes this testimonial?
2. Describe the intended
effect of the poster on
readers.

JEANNIE, AGE 14

reader’s workshop
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Part 3: Analyze the Texts
Now you’ll apply what you’ve learned in this workshop as you analyze two
texts—an editorial and a poster. Both texts are about the legal driving age.
As you read each text, try to identify the claim, the support, and any persuasive
techniques that are used. Also analyze the premise of each claim to make sure it
is really true.

Should the Driving Age
Be Raised to 18?

NO!
Play Audio
Editorial by Alex Koroknay-Palicz
National Youth Rights Association

5

10

15

20

986

If your neighbor robs a bank, should you go to jail? No. If your classmate
gets in an accident, should your driver’s license be taken away? Of course not.
Neither situation is fair. Raising the driving age will punish all young drivers
for the mistakes of a few of their peers.
In this country we live by the principle of innocent until proven guilty.
Those who want to raise the driving age have labeled teens guilty before
they’ve gotten in an accident or before they’ve even stepped into a car. They
believe that just because of your birth date, you are dangerous and must be
punished by having your ability to drive taken from you.
Those who favor raising the driving age say that statistics show teenagers
are more likely to get into accidents than adults. What they don’t say is that
statistics also show that men of all ages are 77 percent more likely to kill
someone while driving than women. If people want to save lives by raising the
driving age, then how about saving lives by allowing only women to drive?
Except raising the driving age won’t save lives. Studies show that it is
inexperience, not age, that causes accidents. Raising the driving age will just
create inexperienced, accident-prone drivers at 18 instead of 16.
Teens need the ability to drive just as much as anyone else—to get to
school, to get to work, to get to sports or band practice, or just to go out with
their friends. Cars are necessary for mobility in this country. Taking that away
is a large disruption to the lives of teenagers—for no good reason.

Close Read
1. The title tells you which
side of the issue the
author falls on, but the
claim of his argument
is stated in the first
paragraph. What is the
author’s claim?
2. What reasons and
evidence does the
author provide as
support for his claim?
3. The author presents
an opposing viewpoint
in the boxed lines. In
your own words, restate
his response to this
opposition.
4. Would most readers
readily agree with the
premise stated in line
20, or is it an incorrect
premise? Explain.
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Reader’s Workshop

The creators of this public-service poster offer a different viewpoint on
the same issue. What techniques are used to get you to see their side?

Close Read
1. Examine the text and
photograph used in this
ad. To which emotion
does this ad appeal?
2. Think critically about
the premise of this ad:
Younger drivers have
more accidents than
older drivers do. Is this
premise correct? Why or
why not?
3. Both the editorial and
the public-service poster
present a position on
whether the legal age
for driving a car should
be raised, but they do so
very differently. Identify
two major differences
in their treatment of the
issue.

Support Bill 543 to raise the driving age
and cut down on needless accidents.
How many more teens need to suffer before we admit that we are
putting them behind the wheel too soon? And who’s to say you
won’t be the next victim of an inexperienced teenage driver?

reader’s workshop
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